








Proven Results

“We've been a PEP partner for 18 years. From spotlighting the importance of education
to our children, communities and the state, to providing helpful tips to parents, to
encouraging the building of partnerships between schools and communities on behalf of
students, the PEP program has allowed the NSEA to share our messages with the public to
support and improve quality education in Nebraska. NSEA and its 28,000 members are
honored to have partnered with the Nebraska Broadcasters Association in this effort. We
appreciate your support!”

Karen Kilgaren, Director of Governmental Relations & Public Affairs
Nebraska State Education Association

“I do the voice work on most of the spots that stations run under our NBA contract. Since,
on average, | get one or two comments per week from fellow workers who have heard my
voice on one of the NBA spots, | know the spots are getting good air time.”

Mike Wight, Public Information Officer
Nebraska Department of Health and Human Services

“Our advertising agency has a twelve-year PEP relationship with all of the state
broadcasters associations. Through the PEP, we obtain year-round TV and Radio
exposure for our federal government clients. Broadcast advertising would be very limited
without those partnerships.”

Chris Laughlin, President
LM&O Advertising
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